
 
 

 

Only the French version is authentic 

This document constitutes the position of the Fédération Française des Télécoms (hereinafter 

"FFTélécoms") on the French Government's draft Order on consumer information on radio 

equipment and the display of the specific absorption rate of such equipment.  

FFTélécoms is a professional association bringing together the main fixed and mobile 

telecommunications operators on the French market.  

This contribution is based on the FFTélécoms response to the public consultation launched by 

the French Ministry of Solidarity and Health on 16 April 2018 on this draft Order. 

It is a priority for electronic communications operators that the scope of this regulatory text 

be as clear as possible and not open to interpretation, since operators are a final link in the 

radio equipment marketing chain and thus in direct contact with consumers to whom they 

consider they owe clear and fair information on the products sold.  

 

COMMENTS ON ARTICLE 1 - PARAGRAPH 4 - OF THE DRAFT ORDER  

Use of the hands-free kit can only be recommended when using the phone in voice mode. For 

manual use (sending or consulting SMS, Internet use,...) of the telephone or any other 

equipment, it is not relevant to recommend the hands-free kit as long as the equipment is far 

from the head.  

Concerning the recommendation of the reasoned use of radio equipment for children : 

This recommendation modifies the precautions for use indicated by the manufacturers. It has 

not yet been included in the manufacturers' user guides.  The operators will certainly be able 

to integrate it, but this presupposes modifying all the information documents and commercial 

supports. A period of one year is requested to incorporate the recommendation into 

information and commercial media (i.e. entry into force of the provision at the earliest on 1 

July 2019 - proposal to amend Article 4). 

The precautions for use of the device will not necessarily be adapted to all types of devices 

concerned. 

 

COMMENTS ON ARTICLE 2 OF THE DRAFT ORDER 

See the comments on article 2 of the decree amending decree n° 2010-1207 of 12 October 

2010 relating to the display of the specific absorption rate of radio terminal equipment. 

http://www.fftelecoms.org/
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COMMENTS ON ARTICLE 3 OF THE DRAFT ORDER 

This article concerns the display of the SAR in stores and in advertisements.  

The FFTélécoms must remember that the provisions of the Order will be applied by the 

operators subject to the supply of data by the manufacturers. While equipment 

manufacturers are required to indicate the "SAR" of the equipment, they are free to indicate 

either the head SAR, the trunk SAR, the member SAR or a combination of these SAR values.  

Concerning information at the point of sale 

The multiplication of legal information - on labels or near equipment - mixing price 

information, technical performance and health information, makes customer information in 

the shop less and less intelligible. This phenomenon is further accentuated in the event of lack 

of space on the supports (problem of the format of the label, the font, etc.).  

In addition, exposure indicators are not always representative of uses.  

For example, for some connected watches, manufacturers measure a SAR mouth (the SAR 

mouth for use of the watch near the mouth is measured with a safety distance of 1 cm).  The 

use of the connected objects is too variable to be clearly indicated in the shop, except that a 

commission chaired by the ANFR determines the values to be displayed for each type of 

object. 

 

FFTélécoms members would therefore like to be able to limit the display to a single SAR value, 

the most relevant for the intended use of the radio equipment. In addition, operators would 

like, for technical information on SAR, to be allowed to refer consumers on manufacturers' 

websites, to equipment user guides or to a technical sheet relayed by operators on the basis 

of data provided by the manufacturer. This return could possibly be done by tag or bar code. 

Concerning information in advertising messages 

The possible display of three different SAR values with the corresponding legal notices in 

television and radio commercials will only be possible to the detriment of the duration of the 

display of this information. One can therefore legitimately wonder about the result obtained 

in terms of good consumer information.  Operators therefore consider that it would be more 

efficient to retain the most relevant value put forward by manufacturers who determine the 

uses of their equipment. 

COMMENTS ON ARTICLE 4 OF THE DRAFT ORDER  

An entry into force of the Order on 1 July 2018 is not feasible for operators due to the 

compliance period. (See comments on section 1 of the Decree and section 1 of the Order). The 

operators therefore want the Order to enter into force postponed by 12 months, i.e. until 1 

July 2019. 

http://www.fftelecoms.org/

