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30.12.2021
Usage of Designations of Meat Products for Plant-based Products

The Austrian Association of Craft Butchers appreciates the opportunity to comment on the
French Decree on the use of certain names designating foodstuffs containing plant proteins,
which was notified to the European Commission on 1 October 2021.

The French parliament has hereby adopted a Decree intended to prohibit the use of designations
associated with foods of animal origin, for the purpose of describing and marketing plant-based
protein foods.

We wish to support this endeavor as it implements a long-standing demand of the meat industry.
It has long been considered a problem, that products, which specifically do not contain any
meat/ animal-based ingredients, wish to take advantage of the good reputation and market
value attached to well established meat/ animal-based product names. It has a certain
misleading quality, which leaves not only a bad taste behind.

The use of meat/ animal-based product names only to state that there is specifically no meat/
animal-based ingredient in the product is a misuse of the value of these products and should not
be common practice.

Vegetarian and vegan products simulating the taste and structure of meat products or other
animal-based products are a relatively new type of product and should also establish individual
names for themselves e.g. kidney bean patty instead of burger.

On the functioning of the European market, we suggest that due to the limitation of the
measure to products produced in France, it is merely a self-discriminatory one. It specifically
sets out, that products lawfully manufactured in another Member State are not subject to this
Decree.

Unlike suggested in some discussions, this Decree is not about prohibiting plant-based products’
access to the French market, but about providing clear and coherent information to consumers,
about the nature of the products they intend to purchase. Vegan and vegetarian products are
clearly intended not to include meat and/or animal-based ingredients and should therefore not
profess their products as being the same by usurping animal product names.
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If we were to approach these foods as entirely new products, they may also become attractive
to consumers, who are not interested in a vegan lifestyle but who might enjoy broadening their
menus. As such, providing them with new names gives them a standing of their own and a
potential new market. This could actually strengthen the market and increase innovation in this
area, both in product design as well as in naming and marketing practices.

We strongly support this French decree and applaud France’s initiative.

Kind regards,
AUSTRIAN ASSOCIATION OF CRAFT BUTCHERS
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