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5. Draft Order on informing consumers about the price of products that have undergone a downward change in quantity
at unchanged or rising purchase prices

6. Labelling

7.

8. This Order lays down a specific obligation to inform consumers about the prices of prepackaged consumer goods of
constant nominal quantity that have undergone a downward change in weight or volume, resulting in an increase in price
per unit of measurement.

In addition to indicating the reduction in volume or weight, this information will also include the change in price per unit
of measurement, so that consumers can make informed purchasing decisions. The wording of the message to be
displayed is specified in the text.

This measure shall apply in a non-discriminatory manner, i.e. to all products concerned (foodstuffs and non-food products
alike). In addition, it shall apply for a period of 3 months from the date on which the product is offered for sale in its
reduced quantity.

French distributors are required to comply with this obligation for sales in shops only (with a sales area of more than 400
square metres). Distance selling is not concerned.

9. In terms of quantity, manufacturers must ensure that the information given to consumers is fair. On the one hand, the
quantity must be clearly visible and legible on the packaging and, on the other, the weight or volume indicated on the
prepackaging must correspond to the actual quantity of product. As long as these conditions are met, the practice of
shrinkflation, i.e. reducing the quantity sold while keeping the same packaging, is not illegal. However, it raises questions
about the level of consumer information.
In fact, this phenomenon is widely criticised insofar as the reduction in quantity is not announced by manufacturers and
is not always apparent to consumers at the time of purchase. As a result, this situation is perceived as being unfair.

This measure is intended to address this concern by informing consumers of (i) the increase in price per unit of
measurement while (ii) the quantity has been reduced. As information on prices is an obligation incumbent on sellers,
this obligation has been made incumbent on distributors.

10. References to reference texts: There are no reference texts

11. No

12.

13. No

14. No

15. No

16.
TBT aspects: No

SPS aspects: No
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